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ABSTRACT

The purpose of this research are to examine factors influence how the clients choosing
the service of publishers in electing politicians within Chiang Mai province and to make
suggestions on how to target general customers on election service so that this service can help
maximize the profit in Publishing industry. The methodology of the research is questionnaire
which has four sections of questions. The sample of studying is 100 existing publishers’
customers. The data collected from questionnaire are general profiles of customers and specific
consumer behavior which is later on being analyzed by using Descriptive Analysis Frequency
Percentage Mean

The data collected through questionnaires regarding the factors influence decision
making in choosing publishers service for election within Chaing Mai province, is then analyzed
and assessed into 5 level of estimation by using Descriptive Analysis Frequency Percentage Mean
as a part of the analyzing methodology. The result is then presented as the table (number) with
the explanation.

The studying shows, within local and national level, that majority of customers are male
who have range of age between 41-50 years old. They are either married or in De facto. The
education levels are in secondary school or equal qualification. Their career are either freelance or

entrepreneurs which have the average income of 10,000 — 20,000 baths.



In examining the customer behavior in choosing publishers, it is found that the
significant factor influencing the decision making is the quality of the work. The main influencer
in making decision comes from the customer him[/her]self. The majority of sample likes to get
into contact with the publishers through the phone and would like to have their worked done
within 5 days. Each of transection is cost over 100,000 baths which come from the main
supporter in each election. If the transaction is credited from the publisher, the range of paying
back is 15 days and poster is the most ordered product.

Regarding Market margin as the factors influencing decision making, it is found that the
main influencer is human capital in term of customer service. The friendly and cheerful approach
in servicing is main reason customer choosing that particular publishing service and having great
knowledge and information is the second most important factor they looked at.

The main problem customers facing in using service of publisher are the delay of

service and no credit offer for new customers.



