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Abstract

This qualitative research focused on studying the relationship between the health
concept and organic food consumption behavior for the sake of health in the socio-economic
contexts of different lifestyles based on the concept of Healthism, Consumerism, food for health
as well as that of Habitus. The research method involved data collection, observation of the
participatory behavior of selecting health foods and in depth interviews of a sample population of
ten subjects who live in the Chiang Mai City area of different ages, income and education and
their frequency of consumption of organic foods.

The study discovered that the sample population defined organic food for health as
chemical-free food, natural local food and food that reflected the spiritual faculty of the relevant
people. Also discovered was the health concept and meaning given to organic food consumption
as related to nature and the environment, a person’s decision and responsibility including, culture,
pattern and flavor. Food consumption for health benefits was a result of the value given to health
promotion and enthusiasm as well as concern for the environment, being stimulated by the media
around a person in the forms of public health and environment activities. It was also found that
the research population or family members who were suffering health problems in their old age
who had income security and a career who were able to get access to organic food had a tendency

to give significance to taking care of their health and eating organic food regularly.



The study found that the economic condition and ability to have access to the media,
information and news about health and organic food were important factors affecting the people’s
organic food consumption behavior for health purposes. Thus, one way to influence the price of
organic food and open the opportunity for people with limited economic capacity to have access
to organic food for health was to expand the market for organic food for easy access and to

improve the network of organic food producers and consumers to cut down the cost of

distribution.



