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ABSTRACT

This study aims to investigate the opinions of consumers towards Vegetables Tablets Bio
Veggie in Mueang District, Chiang Mai and Bangkok. The data were collected from 400 consumers
using questionnaires in each area. The obtained data were analyzed using descriptive statistics, such
as frequency, percentage, mean and difference analysis by using a statistical testing (t-test) at
significance level of 0.05. The study results demonstrated that in Mueang District, Chiang Mai,
most respondents were female 50.75% and male 49.25% aged between 20-29 years, married,
graduated in Bachelor’s degree, were employees in private companies and earned average income
10,001-20,000 baht. The respondents used television to get news and information. Collagen was
the most supplement consumed product. Quality of the products was the most important parameter
for purchase intent. Frequency of purchase was less than 1 time per month and pharmacy shop was
the popular place. Most of them purchased their regular brands. Most respondents had never known
Vegetables Tablets Bio Veggie due to lack of marketing communications. The respondents gave
precedence to marketing mix in part of marketing promotion factor the most, followed by product
factor, distribution factor and price factor, respectively.

In the Bangkok area, the majority of respondents was female, aged between 20-29 years old,
single, graduated in Bachelor's degree, were employees in private companies and earned average

income 20,001-30,000 baht. The respondents used television to get news and information. Collagen



was the most supplement consumed product. Good for health was the most important parameter for
purchase intent. Frequency of purchase was less than 1 time per month and supermarket was the
popular place. Most of them purchased their regular brands.

Most respondents had never known Vegetables Tablets Bio Veggie due to they were lack of
marketing communications. The respondents gave precedence to marketing mix in part of product
factor the most, followed by price factor, marketing promotion factor and distribution factor,
respectively. Consumers rated the product factor that provided the overall significance in high level
for the both areas of Chiang Mai and Bangkok. Good production standard assured by reliable
organizations was important significance. Price factor gave overall significance in high level for the
both areas of Chiang Mai and Bangkok by focusing on valuable nutrients rather than price.
Distribution factor gave overall significance in high level in the area of Chiang Mai and gave
overall significance in medium level in the area of Bangkok by focusing on placing products on
sales in department stores or supermarkets. Marketing promotion factor in the area of Chiang Mai
gave overall significance in high level by focusing on product quality guarantee while the area of
Bangkok gave overall significance in medium level by focusing on preparing product introduction
documents for customers to review product details.

Therefore, the results of the opinions of consumers toward Vegetables Tablets Bio Veggie in
Mueang District, Chiang Mai and Bangkok can be applied to obtain the information to access target

consumers and can be used for designing appropriate marketing strategies.



