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ABSTRACT

This Independent Study entitled, “Purchasing Demand of Ready-made Pelleted Dog Food
of Native Thai Dog Owners in Mueang Chiang Mai District”, aimed at studying the demand for
buying ready-made dog food pelletof native Thai dog owners in Mueang Chiang Mai District. Data
were collected by 400 questionnaires from samples who were native Thai dogs’ owners in Mueang
Chiang Mai District. All data were analyzed by computer program, SPSS for Windows (Statistical
Package for the Social Science for Windows), to find the frequency, percentage and chi square.
According to the study objectives, summaries of the study were as follows.

Results from the study found that most of the questionnaires respondents were female, age between
25-35 years old, holding Bachelor’s degree, working as non-government employees, 4-6 people of
house members and had 15,000-30,000 baht of salary per month. It was also found that the majority
fed 3-4 native Thai dogs and most of the dogs were male. Respondents felt good when they did
some activities with their dogs and after took care of them. The most important reason for feeding
dogs was for being a playmate. Most of them fed their dogs by 500 grams to 3 kilograms ready-
made dog food pellet. The brand of dog food pellet that they usually buy was Pedigree. Moreover,
the liver flavored was the most popular flavored that they bought. They didn’t care about the shape,
but always buy colorful dog food pellet. Furthermore, most of the respondents mixed dog food
pellet to other food such as rice, egg, liver etc. They bought dog food pallet about 2 times per
month. The reason that most of the people boughtdog food pellet was they trusted in qualities and
benefits of the products. In addition, they bought dog food pellet from food and supplies pet shop

because it was near their houses, schools and work places. Furthermore, most of them knew dog



food brands from the television and internet advertisement along with consideredbrand of products

before buying. Most of the respondents paid less than 300 baht per month for dog food.



