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ABSTRACT

This study aimed to identify factors that affect consumer behavior in buying second hand pickup .
In this study were gathered from both primary and secondary data. Tip off questionnaires to collect
data. Sample of the population in Mae Taeng district . Chiang Mai 314 people independent variables
used in the study. Social factors include personal factors. And the marketing mix (4P's), the
dependent variable is consumer behavior in Purchasing Second Hand Pick-up Vehicle
The study found that the factors that affect consumer behavior in buying second hand pickup has 3
parts: personal factors and social factors . Factor and the marketing mix (4P's) in the individual
factors was found. Are mostly second hand pickup t buyers are male. And a female, aged between
30-35 years , followed by 36 years of age, 44.3 percent aged 24-29 years accounted for 6.1 percent,
and aged between 18-23 years is 2.9 percent, which in the present. Sex and Age It also has a
dramatic effect on buying second hand pickup . Social factors influencing What is the most To be
accepted by society. While the social factors that influence the purchase is minimal. Favored
Presents Automobile . The study factors in the marketing mix (4P's) decision is very much in the

opposite factors promotional influence. Influence the decision-making level.



