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ABSTRACT

The objectives of the independent study were to (1) investigate the status of insecticide
company customers in Chiang Mai Province, (2) study the general status of insecticide company
customers in Chiang Mai Province and (3) find out the factors effecting the service selection of
insecticide company customers in Chiang Mai Province. The 400 customers of insecticide
company were the sample of the study. The analysis of the study were to (1) collect the data for
the SWOT analysis concerning the status of insecticide company in Chiang Mai Province, (2)
analyse data by mean and percentage which consisted of sex, age, income, status, education,
frequency in service, and experiences in service of insecticide company in Chiang Mai Province
and (3) analyse the marketing mix in 7 components such as products, price, place, promotion,
personal, process and physical character using the Logist Model.

The result of the study found that majority of the sample were male, 41-50 years of age,
bachelor degree personal business as profession, married, the maximum income 160,000

baht/month by average. The customer has frequency in service selection concerning insecticide



service approximately 12 times/year. The analysis of factors affecting customers’ choices for pest
control service from a company in Chiang Mai Province found that the honor, promotion, friend
suggestion and chemical safety effected to service selection decision of the insecticide company
in Chiang Mai Province.

The study on priority of the analysis of factors affecting customers’ choices for pest
control service from a company in Chiang Mai Province found that most of customers
emphasized on communication channel such as telephone, email, facsimile and distribution. An
active solving problem of company was the marketing promotion factor. A punctual of officer
service was the personal factor. A readiness of equipment service was the process factors. An
appropriated equipment for using was the physical character factors. The customers agreed in the
products as much level. The logist model analysis found that age and promotion effecting to
service selection decision of insecticide company in Chiang Mai Province. One percent of age
and promotion increasing will increase the probability in insecticide service selection decision
1.487 and 9.71% respectively at .01 level of statistical significance. One percent of average
income/month an d company honor will increase the probability in insecticide service selection
decision 0.28% and 9.35% respectively, at .05 level of statistical significance. One percent of
process, personal, product, profession will increase the probability in insecticide service selection
decision  78.38%, 73.70%, 11.23% and 18.65% respectively, at .01 level of statistical

significance.



