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ABSTRACT

This study aims to studying in behaviors of Ayothaya Floating Market’s travellers and to evaluate
the recreational value of Ayothaya Floating Market, Ayutthaya province. Samples were collected
from 400 tourist at Ayothaya Floating Market. The Individual Travel Cost Method (ITCM) was
used to evaluate the recreational value and the Poisson Regression Analysis was used to estimate

demand function for visiting.

The results found that, most tourists of Ayothaya Floating Market were female who aged 26 - 35
years with single status, educated in bachelor degree, private company employees and monthly
incomes between 10,001 -20,000 baht. Most of samples were travel with their family. If
categorized by fellow travellers, found that, most traveled by 3 - 4 persons and being first visit at
Ayothaya Floating Market. The information source led to visit this place was friend. Atmospheres
and shops layout of Ayothaya Floating Market were most attractiveness of visiting. Most samples
satisfied on visiting at Ayothaya Floating Market in high level, but they deemed that there are other
substitution places, and they will revisit at Ayothaya Float Market in the future. Samples mostly
travelled by private car. For objective of visiting at Ayothaya Floating Market, found that, most
samples willfully travelled to Ayothaya Float Market. Touring expenses at Ayothaya Floating
Market included 183.11 Baht per pax travelling expense and 568.31 Baht per pax touring expense,
in average. Average spending time for visiting Ayothaya Floating Market was 4 hours

approximately.



The result of studying in factors that were influence in number of visiting at Ayothaya Floating
Market, found that, adverse effects on number of visiting were traveling cost, age, education,
marital status, student, income, and number of fellow traveller. Moreover, factors that were

unidirectional influence in number of visit were traveling by private vehicle.

The result of recreational value evaluation of Ayothaya Floating Market, Ayutthaya province, by the
Individual Travel Cost Method (ITCM), found that, the recreational value without opportunity cost
of Ayothaya Floating Market was 29,759.84 million baht per year and the recreational value with

opportunity cost of Ayothaya Floating Market, was 28,950.82 million baht per year.



