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ABSTRACT

The objectives of this study were (1) to study the strategies of housing projects entrepreneurs which
influence demand and behavior of housing clients, and (2) to study the relationship between
entrepreneurs’ strategies and housing demand of clients. Data for this study were collected from 24
registered housing projects in Sansai District of Chiang Mai Province. Sample size of this study was

3209.

The results of this study showed that main strategies which influenced clients’ demand the most was
service. Next were distribution, personnel, product, and promotion strategies which influence at

high level while price was rated at medium level and the low level was physical strategy.

According to the relationship between strategies of sellers (housing entrepreneur) and demand of
buyers (or clients), the results showed the following strategies were related to housing demand i.e.
houses which emphasized quality of materials , low-price house , regular house model , modern
luxury and vintage house model. In additional, financial and marketing strategies such as long
installment period along low down payment , cash payment will get special discount or gift , media
advertising through billboards, free the deposit or money transferring service, free furniture or other
house decoration, Sales offices within the housing project, service from construction personnel, free

service for getting the house number, water supply, electricity , and landscape of the project.



