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ABSTRACT

This study on the factors influencing the customers’ choice to purchase life insurance policies
through a commercial bank in Chiang Mai Province has the objectives to understand the relevant
choice determining factors, to explore the structure of various life insurance policies offered for
selling through commercial banks, and to gain an insight into the social and economic
characteristics of the customers of the commercial bank under this investigation. The needed
information was collected from 500 samples of customers of this particular commercial bank for the
application of Logit Model using maximum likelihood estimation procedures for subsequent

analysis on the regression results in terms of marginal effects.

The majority of the life insurance policy buyers could be described as female (69.81 %), married
(80.82 %), aged 36 -45 years old (63.84 %), having bachelor’s degree education (74.53 %), with
occupational background in private business or investment (36.80 %), and earning monthly income

in the range of 15,000 — 25,000 baht (42.10 %)

On the factors influencing the choice of customers to purchase life insurance policies, the study
found that the personal factor particularly on the part of being private business operator on investor
was the most important determinant as it can increase the likelihood to purchase life insurance

policies by 42.51 %. The next most important factors in descending order were; 1) being employed



in government agency or state enterprise which increases the likelihood by 27.99 %, 2) the male
gender which decreases the likelihood by 20.48 %, 3) the marital status if married which will
increase the likelihood by 18.81 %, 4) average monthly income above 25,000 baht which increases
the likelihood by 11.64 %, and 5) age which increases the likelihood to purchase life insurance
policies by 3.04 %. The investigation based on consumer behavior principles revealed that the most
influential factor for one’s decision to buy life insurance policy was the influence from spouse as
the married person will have greater likelihood to purchase by 38.51 %. The next most motivating
factors included 1) one’s having children as incentive which increases the likelihood by 30.16 %, 2)
the 11/5 option availability which increases the likelihood by 16.35 %, and 3) the allowance for life
insurance premium in the calculation of personal income tax which increases the likelihood by
21.98 %. By the criteria of marketing mix factors, the study found the most important factor was
product which contributes to the increase in the likelihood to purchase life insurance policy by
18.31 %. This was followed by the factors of 1) personnel which increases the likelihood by 17.00
%, 2) place which increases the likelihood by 11.38 %, and 3) physical which increases the

likelihood by 11.37 % for the purchase of life insurance policies.

It can be concluded from the overall study findings that, if the commercial bank wants to increase
the sale volume of life insurance policies as a brokerage, it should pay primary attention to personal
factor targeting at customers characterized as private business person or investor as well as
government and state enterprise employee, female, and having income more than 25,000 baht per
month. Meanwhile, the consumer behavior as revealed by this study makes it important for the
bank to address the significance of spouse and children of its potential customer as family members
can be influential for one’s decision to buy life insurance policy, and stress the attractiveness of 11/5
option which has the shortest time to maturity and the benefit from the allowance for life insurance
premium in income tax calculation. And finally, efforts should be made to enhance the customer’s
satisfaction with such marketing mix factors as product, personnel, place, and physical features of

the bank.



