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ABSTRACT

The purposes of this study were: to explore the behavior and tourist satisfaction of Chinese tourists
visiting Chiang Rai province and to investigate the factors affecting the tourism demand for
revisiting Chiang Rai province among those tourists. For the research methodology, primary data
were collected using questionnaire with 400 respondents which were analyzed through descriptive

statistics and the logistic regression model.

According to the study based on descriptive research framework, the findings revealed that the
majority of respondents were women, in the age group 25-34, self-employed and they also earned
more than 9,001 Chinese Yuan per month. Moreover, the main purpose among respondents visiting
Chiang Rai province was rest with their private group. Additionally, the average period for traveling
was 4.5 days with 4,134.35 Chinese Yuan (self-guided walks). Also, air travel was the most popular
mode of transportation. And, the tourist information for decision making was mainly asked from
travel agency. In addition, it was found from this study that factors satisfied Chinese tourists visiting
Chiang Rai province the most were weather, tradition and culture, tourist attraction,

accommodation, and tourist information, respectively.

The results from logistic regression model also signified that the factor influencing the tourism

demand for revisiting Chiang Rai province were age, education level among Chinese tourist,



individual tourism, forms of travel (backpacking, low cost, and regular), travel time, average travel
cost, and sources of information for decision making (friends/relatives), and total tourist

satisfaction.



