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ABSTRACT

This study aims at the economic and social impacts of auctions on mobile broadband. The
purpose is to analyze consumer’s surplus, producer’s surplus and factors that affect the
consumer’s surplus and producer’s surplus which caused by auctions on mobile broadband. It
uses the secondary data randomly collected from 100 complete auctions via eBay during March to
April 2014. It divides the products into 6 groups including fashionable product, electronic
products and tools, sport equipment, home appliance, gardening equipment and miscellaneous
items. Moreover, it collects the trading values of eBay from 2007 to 2013. It uses Tobit model to
analyze the data.

The study discovers that the auction via eBay on mobile broadband generates consumer’s
surplus for the whole world at the amount of $45.48 billion, producer’s surplus for the whole
world at the amount of $76.37 billion, and raise economic welfare for the whole world about
$27.04 thousand million. Moreover, it generates the economic welfare for Thailand at the amount
of $0.24 billion or 7.38 billion baht in 2013.

However, the study may overestimate the producer’s surplus because of the irrational
exuberance. Number of bidders, starting auction price, and sport equipment affect the consumer’s

surplus. The higher number of bidders makes the consumer’s surplus decline. The increase of the



starting auction price and the auction of sport equipment raise the consumer’s surplus. Only the
starting auction price and the market price outside the auction affect the producer’s surplus. The
reduction of the starting auction price and the increase of market price outside the auction raise

the producer’s surplus.



