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ABSTRACT

Independent study of the career development of products for sale on the Internet had the
following objectives: 1) To study occupational selling products on the internet. 2) To study the
development of products for sale on the Internet. The sample of the study was the sample population
of 10 sellers. It was collected data by interview, observation and questionnaire. The data was
analyzed by descriptive statistics, frequency, percentage, mean and standard deviation.

The study found that selling products on the internet businesses are done quickly, easily,
low cost, no rental, runs business at any time, low risk and unlimited access to a wide range of
target customers as the business grows quickly. By using online media like facebook, Line,
Instagram, every day. By adding a social network friends helps more customers adding.

Guidelines for the development of the business in selling products on the internet It should
start by learning the basics the Internet. And to learn from those who do business on the Internet and
to add more customers. The use of online media products requires clear photos with the many
aspects and can add a video to introduce the product. Extensive efforts to create interesting new
product updates or regularly updated page. It should be developed to meet the needs of the modern
market. It has to purchase advertising on the Internet and the promotion of sales. It should maintain

credibility Service and Support.



