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ABSTRACT

The purpose of this independent study was to study the behavior of Thai tourist
towards purchasing outbound tour package from travel agent in Bangkok. The participants of
this study were both Thai working age male and female who used to travel to foreign
countries by purchasing outbound tour package from travel agent in Bangkok. Descriptive
statistics as frequency, percentage and mean were used to analyze the data.

The study revealed that most of the respondents purchased outbound tour package
approximately 1- 2 times per years. The latest amount outbound tour package purchasing was
one country. The country that the tourists travelled the most was Japan. The price of the
program tour was 20,001 — 30,000 Baht. The most favorite outbound tour package was for
relaxing health and beauty. The objective of purchasing outbound tour package was to relax
during the holidays. The respondents was the most influence person affecting the decision to
purchase outbound tour package. The duration in purchasing outbound tour package was from
October to December, and the duration in travelling was during tourist season of each
country. The payment of outbound tour package was by cash. The place where outbound tour

package was purchased was travelling fairs such as Queen Sirikit National Convention Center



(QSNCC), Bangkok International Trade & Exhibition Centre (BITEC), Muang Thong Thani, efc.
The internet was used to search for information regarding purchasing outbound tour package. The
criteria for making decision to purchase outbound tour package from the travel agent was having the
program tour that satisfied the tourists’ needs.

The sub-factors that ranked top ten highest averages that the participants considered to
be most important were: the program tour showed the certain price without any other cost such as
fees; the program tour was interesting; staff could provide fully information; the price was suitable
for quality of the service; staff provided service with equality; there was advertisement through the
internet; the arrangement of the program tour was suitable; the fast service was provided; staffs
were eager to provide information; the price was discounted during the holidays; staffs had good
skills in answering questions and solving problems; staffs had good manners and could explain

program tour clearly.



