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ABSTRACT

This study aimed at exploring lifestyles of generation B in Nakhonsawan province.
Questionnaires were used as the tool to collect data from the 400 samples of Generation B whose
ages were between 49-67 years old in year 2013 in Nakornwawan province. Then, all data obtained
were analyzed by the use of Factor analysis and Cluster analysis

Most of respondents were married female in the age of 49-50 years old with undergraduate
level of education. They lived with spouse and had 4 members in the family. They mostly owned
the single detached with two story home and the vehicle that they usually used was the motorcycle.
The majority worked as merchant or business owner, earning personal monthly income at the
amount of 8,001-15,000 Baht as received from the personal source of income.

The findings presented that the lifestyle of Generation B was divided into 6 different groups
according to prominent activities, interests and opinions. The 1* group referred to those who were
responsible for housekeeping tasks, raising grandchildren, and taking care of themselves and home.
In this study, there were 116 persons or 29% of respondents being categorized in this group as they
raised grandchildren and were considered as a meticulous person; but did not tend to be the hard-
working one. They neither pay attention to the political situations nor the future plan and were not
happy with lives. The 2™ group referred to those who were self-confident. In this study, there were
72 persons or 18% of respondents being categorized in this group as they disliked the repeated
situations and did not have anxiety. This group of people dared to make decisions and were hard-

working with enthusiasm and self-confidence. They did not prefer performing housekeeping tasks;



but loved to stay home and were interested in technology. The 3 group referred to those who were
too fatigued and preferred stand still life. In this study, there were 69 persons or 17.25% of
respondents being categorized in this group as they preferred doing nothing. They neither searched
for leisure activities nor followed up global and political movements; but they preferred consuming
and taking a chance. The 4" group referred to those who were modern. In this study, there were 65
persons or 16.25% of respondents being categorized in this group as they followed up global and
political movements; but disliked the repeated situations. They preferred technology and were
socialized. They knew how to follow up news, paid attention to political issues and shopped for
brand name products. The 5" group referred to those who were prosperous and owned the pleasant
life. In this study, there were 48 persons or 12% of respondents being categorized in this group as
they planned for their future and had fun with living lives. They paid concerns on their health and
were considered as the center of their lineage’s minds. However, they did not perform any extra
work and shopped for brand name products. The 6" group referred to those who enjoyed working
and paid attention to political issues. In this study, there were 30 persons or 7.5% of respondents
being categorized in this group as they were hard-working without paranoid and anxiety towards
future. They did not perform housekeeping tasks; but preferred staying at home, shopping for brand

name products, taking leisure activities and joining in parties. They were active and self-confident.



