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ABSTRACT

This independent study aims to study the factors affecting users in Chiang Mai
province towards buying application on smart phones. The subjects for this independent study
consisted of 500 smart phone users who have experience in using application. Questionnaires are
used to collect data and statistics used to analyze the data are including frequency, percentage
mean and linear regression

The results of the study shown that most of the respondents were students,
educated to Bachelor’s degree, have monthly income less than 10,000 baths and have experience
of using smart phone application less than 1 year.

The factor with the highest average perception score was hedonic motivation
while the factor with the lowest average perception score was price value factor. From the
analysis based on linear regression, it was found that factor that has positive effect on buying
behavior practical application is marketing factor, and factors that have positive effect on buying
behavior entertain application are marketing factor and social influence. Intention to buy has
positive effect on buying behavior on both practical and entertain application, but it was found

that intention to buy have more positive effect on entertain application buying behavior.



