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Abstract

The objective of this independent study was to study about the behavior of consumers in
Mueang Chiang Mai district towards buying ecological cars. The data was collected by using
questionnaires with 300 respondents expected to buy ecological car or had bought ones within
one year by quota sampling.

The results of the analysis reveal that the most of respondents were females, aged
between 26 to 30 years, single, company employees, with bachelor degrees and average income
15,001 to 20,000 baht per month. Most respondents had more than 3 members in their family.
They had 2 automobiles that were Honda brand. Most respondents were self-user.

Regarding consumer behavior, it found that most respondents intended to buy Suzuki
brand, Swift model with automatic transmission on the budget price at 400,001 to 500,000 baht,
30 percent down payment, and 48 months installment plan. They bought the ecological car as a
personal vehicle for transportation in the city zone. Individual involve in the buying decision
included themselves and their parent. They were in full charge of payment on their own. The
period of the buying time was not sure. The waiting-time was 7 — 8 months to get automobiles.
They did not want to change the model to get faster. They bought automobiles from authorize
dealer with convenient location. Most respondents intended to select the ecological car as the first

and the only one choice. Many buyer used the right of the first car tax refund. Information of the



ecological car received from family members influenced their purchasing decision. They were
satisfied with their purchasing and would suggest to an other person. They would like to use the
ecological car more than 10 years.

With regards to marketing mix, the first highest rank sub-factor for product was
performance such as the oil saving rate. The first highest ranked sub-factor for price was lower
price such as options and safety instruments in each models compare with another model. The
first highest ranked sub-factor for place was convenient location such as near their resident or
office. The first highest ranked sub-factor for promotion was informations in leaflet such as

details of price and sales promotions.



