v Y b4 b4 a U a2 A 1" 9 A
HIVINIIAUANUUUDATS ﬁ’)u‘ﬂi%ﬁmﬂ']ﬁﬂﬁ"lﬂ‘ﬂﬁﬂ?ﬁﬂhﬂﬁ@@ﬂﬂiiﬂﬂiuﬂﬁ
A 9 a a Y 1
@ONITUDIN WillﬂﬂﬁluLGUGHJ'iW']ﬁWLﬁ‘]sJJJ']LﬂTLLﬁQ

ATusglsenruIu

v A ¢
RIS HIINI5IY qUYIT
fSayan Uﬁﬂ"ﬁﬁiﬂiﬂuﬂTﬁjﬂlcﬂﬂ
A ¢ o, v a
ﬂ1ﬂ1ﬁﬂﬂ1ﬁﬂ¥n TONANETNTIVTY AT.NYIN @]u@]ﬂigfﬂ
w |
Unaago

[

Y Y a dy =1 s A = 1 a A [
NITAUAIULUUD TS U Nﬂﬁﬂﬂﬁgﬁﬂﬂ!W@ﬁﬂHW aﬂuﬂﬁgﬁuﬂ']ﬁ@ﬁ'lﬂﬂiﬂ']ﬁﬂuNﬁ@]'ﬁ]

Y a A 9 a a (4] ] [ = 1
Q‘]Jiiﬂﬂiﬂﬂ?im’0ﬂi'l‘LlE]TH15'11/1EJGl‘L!LGU@]‘UTﬂ15‘WLﬁE‘JJ'ILﬂWLLWQﬁ'I‘ﬁﬁﬂ!ij;ﬂi%]f'l%ui]u Tﬂﬂﬂ@lll

A 9

o 1 d' 9 = g’: dy a ~ 1 d' 9 Y a
aed19n1FlumsAnyinsell Ae 4us Taawalne 1930 nazanandszmandunlguing

9 a a 9 1 Y] =~ o A A A 9
f.iTL!E]THﬁU]fﬂEIEI,‘HL"UG]Ui‘l’iﬁWLﬁ‘HiJ%ﬂM!‘ﬂQﬁTﬁﬁm3§‘]J§$“]ﬂ°])’ui]u 1UIU 300 AU !ﬂi’éNlI@‘ﬂGlﬂf

] aaa a J 1 A
Tumsinusiusiudoyane uuudounw anan g lunsinsizideya laun arnnud Ados
1 d'
ay uazAINaY
= 1 Y [ (] a A 1 =
Han3ANE WU daeunvudevunwdinInaiilumemae To1gsznine 31-40 1)
[ =2 o = A = J I Y] a o =) Y A
sgaumsAnyIiseuAneIneulaersooum fuminauusinenyu s ldaefon
1 Pl A H
5¥MI14 10,000-20,000 111 taeldu3n135 1101915 Inen 11491915 Talay Thai Restaurant
A Ay A Y a ¥ A A
nniiga marangaoutuuaeunwden 1515 Msi1ue1ms Inefe samavetsms Usznn

A4 A A 9 o [ A A A Y o Y Y o
IMIINFUFTIUNINNFAAD AVUATLUNIN FIUITULNYDIVITNFOUNINNFAAD ANIINILASANYN

Y Aa Y % d‘ o g}/ 1 1 9y Aa 9
ne mhmmssmmms”lwaﬂmwau 1UIU 2-3AU/AT9 ﬁ?ﬂiﬁﬂ]ﬂi%’ﬂiﬂﬁﬁl&ﬂTﬁﬁqﬂﬂ 1
2‘, 1 A 1 d' Y Aa d' A s 1 Y [
AINABDIADU GIf’NL’Jﬁ"I‘VIi%']Jiﬂ”IﬁJ”IﬂVIQ’ﬂﬂ@ 17.01-21.00 4. waziarlgorelunissudseniuv
Ay A gx ] ' o
i’JTIrﬁi]l‘Vlﬂﬂi?ﬂiﬂﬂlﬂﬁﬂ/ﬂiﬂ@gigﬁ’ﬂﬂ 101-200 thame

9 = v Y a < 1 1 a Aa Y a A
“U@i;ljaLﬂEJ’Jﬂ‘]JGUE’]FIﬂm‘u@]@ﬁ?u‘1Ji$EﬂJﬂ"li@]ﬁ"Iﬂ‘]J'iﬂiiﬂuﬂaﬁﬂﬁﬂiiﬂﬂiuﬂﬁla@ﬂ

a a 4] 1 [ 1 [ U
%11u@1ﬂ13ulﬂﬂclulﬂlﬁﬂiﬂ1'§wL‘F’(Hﬂﬂ!ﬂ%!ﬁ\iﬁ1ﬁ1imiﬁﬂi$‘]ﬂ‘]ﬂﬁ]u Wy legegvaIdIU



v W

Uszaumsaaiausmsiiinanodus Ina Nlaundsanudinygega 3 ouauusn ldun saena
' 29 o w Y = Y A
ps00gnin ennssanaaumsy nend nazlwyliidennainials
o a v 4 1 v 1 y ' { o w v oo J
Tavemumaadmal wu Tesedosniinumdsanudinygega 3 ouavusn Taun
a 1 29 o w 9 = Y A
samAvsovgnin emnssamnaaumsyInond nazlwyliidenvainiale
Jadeausin wu desedosninundennudiiygaga 3 ouauusn Taun
emyenisuaas i Bsanu sinwmngaunuganiweins uaza ldnelumssvlsznu
1 ay J o ya [ A
pIMI3ABNBADI INaIRBIN oIS sEIANDY
Tatsa1ugosn1an1stasinute wuin Tededesniinundoanudnygega 3

v W

9 1 o ~ 2’; 1 a a a 9 a2 A (2
DUAVLTN ulﬂl!,ﬂ nuanasgzaINAemMsauUne szeznar lumsta-Uasiu uazivsmsveslag

! Y
a2311
Tadearumsdod1smsaainuinis nu dadedesninundeanudinygaga 3
v v I g}/ @ o w a 4 v Aa A
uauusn laun MsansIMeImIsuTensiiuasingn msvaiiasaundnie lasuans

A 1 a g 4 A o /9 ¥ Y a Y
WABHA N u,azmm'lcm !,Lazﬁamﬂm)aullauiwmmmmmmm“lw

v 9 ' o § ' { o W v o 9 1
ﬁﬁ]i]ﬂﬂ1uuﬂﬂﬁ NWUIN “ljﬁ]i]ﬂﬂﬁ]ﬂﬁﬁﬂTlﬂaUﬂ’NNﬁWﬂm’Q\iﬁﬂ 3DUAULIN IJlﬂl,l,'ﬂ

Q

@ = [ G 1 Qy 9 [ @ Y < [
Wuﬂﬂ1ull’€]“ﬂ"81ﬁﬂhlllﬁia U JULIY NONY W‘LlﬂQWHﬁ?M?iﬂwj@ﬂTﬂW%Hllﬂl,ﬂu'é)fﬂﬁa Uag

o I
wiinanudluaulne

(% [

Tadedunszuanns wun tategesnliaundeanudiaygiga 3 ouauusn

Y 1 Y ad Ay vd 3 o
Ulﬂl,!,ﬂ ﬂ’NilQﬂGl’E]\‘IGI,‘L!ﬂ?‘ilﬁ‘i"l/\lf]1‘ﬂ1§@ﬂll‘ﬂElﬂ1§1/1vl§°]’(3f\111ﬂ ﬂ'ﬂlli’)ﬂlj31uﬂ155ﬂ51ﬂﬂ15@1ﬂ15

)
v

19 [ =
uaz ludessonsslumsni Taz il

Y v o

Tademunangiunianenn won dededesninunasnnudinygaga 3 suau

Q

' 4 7 : 4 4 o
usn léun aAnuageravesaniuiuazginsainly anuasiualad Ine nazginsaivulaz

E]

o1id g Ine



Independent Study Title Service Marketing Mix Affecting Customers Towards
Selecting Thai Restaurants in Macau Special

Administrative Region of the People’s Republic of China

Author Mr. Maruay Somboon

Degree Master of Business Administration

Advisor Associate Professor Dr. Patchara Tantiprabha
ABSTRACT

This independent study aimed at investigating services marketing mix affecting
customers toward the selection of Thai restaurants in Macau Special Administrative Region of the
People’s Republic of China. Samples of this study were identified to Thai, Chinese and foreign
customers of Thai restaurants in Macau Special Administrative Region of the People’s Republic of
China in total of 3 0 0 persons and questionnaires were used as a tool to collect data. Data were
analysed by the use of statistics namely frequency, percentage and mean.

The findings indicated that most respondents were female in the age of 31-40 years old
with the education level of high school or equivalent, occupation of company employees and had
monthly income at 10,000-20,000 Baht. Talay Thai restaurant was ranked as the most
preferred use of the service. The main reason for selecting Thai restaurants would be the taste of
food. The most preferred kind of Thai food would be Soup and Curry. The most preferred food
selections would be Thai Prawn Soup and Seafood soup. Respondents were usually accompanied by
2-3 friends at a time, mostly once a month. The most preferred period of time of service would be
from 17.01 to 21.00 pm and the amount of cash spent on average each time would be between 101
to 200 MOP.

The study on opinions of customers toward services marketing mix affecting the

selection of Thai restaurants in Macau Special Administrative Region of the People’s Republic of



China revealed that the top three sub-factors affecting their decision were delicious taste; Thai
traditional food tastes; and there are the varieties of menu for choosing.

In product factor, the top three sub-factors affecting their decision were delicious taste;
maintaining Thai traditional food tastes; and there are the varieties of menu for choosing.

In price factor, the top three sub-factors affecting their decision were menu prices are
shown clearly; reasonable price with quality of food; and the cost per meal per person is close to the
cost of other types of food.

In place factor, the top three sub-factors affecting their decision were convenient
location for traveling; time of opening-closing restaurant; and reservation service in advance.

In promotion factor, the top three sub-factors affecting their decision were discount for
selected menus occasionally; member cards to receive various privileges; and website and online
social media available for customers to contact.

In people factor, the top three sub-factors affecting their decision were staffs are very
hospitable such as smiling, greeting to customers; staffs can speak Chinese very well and staffs have
knowledge about Thai food; and can provide recommendations as well.

In process factor, the top three sub-factors affecting their decision were food servings
are correct ordered items; quick in taking order; and no need to wait for a seat finding.

In physical evidence factor, the top three sub-factors affecting their decision were the
cleanliness of the facility and equipment; Thai style decoration; and Thai style tableware.

In people factor, the top three sub-factors affecting their decision were staffs are very
hospitable such as Smiling, Greeting to customer; staffs can speak Chinese very well; and staffs
have knowledge in Thai food and provide recommendations as well.

In process factor, the top three sub-factors affecting their decision were food serving is
correct with ordered items; quick in taking order; and no need to wait for a seat finding.

In physical evidence factor, the top three sub-factors affecting their decision were the

cleanliness of the facility and equipment; Thai style decoration; and Thai style tableware.



