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ABSTRACT

The objective of this study was to study decision making process of buyers in
Chiang Mai municipality area towards purchasing gold ornaments. The data for the study were
collected from questionnaire distributed to 408 samples. The statistics used were frequency,
percentage and mean.

The results of the study showed that the majority of the respondents were female,
18-25 year old, single, with bachelor’s degree and ran their own business/commercial with the
average income of Baht 10,001-20,000. Necklace was purchase mostly. The frequency in
purchasing was about 1-3 times a year. The respondents usually purchased 0.25 bath — 1 bath
weight of gold ornament.

Decision making processes of buyers in Chiang Mai municipality area towards
purchasing gold ornaments were as follow:

For the problem recognition, the study found that most respondents would like to
purchase gold ornaments for their own use as ornaments, saving and investing, and collections,
respectively. Most respondents purchased gold ornaments for their own use as ornaments on any
occasions, when receiving bonuses, and birthday, respectively.

For the information searching, the study found that most respondents searched for
the information from friends, their own experience, and their family. Searching for information

usually took 30 minutes — 1 hour. The information was sufficient and highly reliable.



For the evaluation of alternatives, the study found that the respondents used the
information to evaluate the alternatives before making buying decision.

For the purchasing decision, the study found that most respondents made their own
purchasing decision and purchased after evaluated and compared alternatives. Most respondents
purchased necklace, ring and bracelet, respectively. Most respondents usually purchased more than
0.25 bath-weight of gold ornaments — 1 bath-weight of gold ornaments, more than 1 bath-weight of
gold ornaments — 2 bath-weight of gold ornaments and less than 0.25 bath-weight of gold
ornaments, respectively. Most respondents made decision basing on themselves, their family, and
their lover, respectively. Factors affecting the purchasing decision the most were the quality and
warrantee, shop assistants sincerity, impartiality, and honesty when dealing with customers, and
accurate and reliable weighing scale, respectively.

For the post purchase behavior, the study found that most respondents expected to
resell product, exchange product and pawn product. There were highly satisfied with the purchase
of gold ornaments in Chiang Mai municipality area. Most respondents would repurchase and

recommend other people to purchase gold ornaments in Chiang Mai municipality area.



