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ABSTRACT

This independent study aimed to examine marketing mix affecting decision of
consumers in Phetchaburi Province towards purchasing wooden doors. The data was collected by
distributing questionnaires to 300 customers who purchasing wooden doors in Phetchaburi
Province. The convenience sampling technique was used and data were analyzed by descriptive

statistics such as frequency, percentage and means.

The study results found that the majority of the respondents were female, age between
31 — 40 years old and married/living together, the highest level of education was bachelor, being
private business, the average household income lower or equal to 30,000 baht per month. For
purchasing wooden doors, most of respodents lived in detached houses. The their reasons were the
expand changing the living areas, the participants in decision making wooden doors were friends or
acquaintances, most of them compared the prices of 3 shops before making purchase decisions, the
purchasing were recommended by technicians or contractors, reasons to buy from the stores
because they had variety of wooden doors, the duration of buying wooden doors were often on

Saturday - Sunday and time to buy wooden doors were between at 16.01 pm —20.00 pm.



The study’s results of marketing mix affecting decision of consumers in Phetchaburi
province towards purchasing wooden doors found that the respondents considered marketing mix

factor at high level of importance on place, promotion, product and price factors, respectively.

Place showed that the respondents considered on the convenience transportation of

location. Promotion were the good relationship of employees. Product were variety of goods. Price

were standard pricings.



