L% a 1

v Y Y a 1 AAa Y a
IVINIIAHANUUVUD OIS ﬁ”J‘Ll‘]JiZﬁllﬂﬁ@]ﬁWl‘VIiJE)‘V]‘ﬁwaﬁﬁ)ﬁﬂiiﬂﬂﬂinq‘]ﬂﬂGMﬂﬁ

o ] @ o ] a ]
ﬂ@ﬂﬁ@ﬂWﬂIiﬂLlﬁNW']'Llﬂ'JLWIH%WWH']EJ“VI'N@HWI@?LU@]

Al unNanuans laaine
Sayan VIHIIFINIWMIL DN
¢a ¢ A ¢
21915891501 JOINANTI0II03HT VA
U
UNANED

4 '
= = \

= A o s A = J aAa A Y a
NITANHIU U @Qﬂi%ﬁﬁﬂ LW@ﬁﬂEWﬁ’Ju‘1J33ﬁilfﬂiﬂaWQVINﬂﬂ‘ﬁwaﬁﬂﬁﬂiTﬂﬂﬂﬂ?
Y

Y o ] o o ] a J <
hl‘]/lfﬂuﬂ’lii]@ﬁﬂ@ﬁ‘i/‘lﬂiﬁ\‘luillN’luGI'JLW]H%’IWU’IEWI’N@HL@@?!U@ Tﬂﬂslmmuﬁaumﬂumimu

(2 o

9 Y a { Y a Y Y 1 '
i’J‘]J‘i’JSJGU’E]yﬁiHﬂEJ,“UiTﬂﬂ“Iﬂ’J]l‘HElﬁLﬂﬂi“]f‘].liﬂ1ii]ﬂ\iﬂ’i)\‘l‘1/‘lﬂIiﬁllﬁuﬂ1u@]’3u%uiﬂﬂu1ﬂ%N

a J A o o a o
aumaim&lgfaa@mm mﬂslu'izﬂznm 1 TJ‘VlNTL!ZJ'I I1UIU 300 AU LLaZHW%@NﬁﬂJW@Lﬂi’I%WI@ﬂ

U

e

Tdadamanssan 1dun amnnud Sooaz wazaunde Feazlnamsany laaail
1 1 [~1 a =
HaMIANBINUM gaouuuuaeunwdinInaiilumanae o1y 26 - 33 3 aoiunmn
Taa s10'lamasao@on 10,001 — 20,000 VM 5zAUNMSANBIZIFA UTgynes 1FnwinaI
A o Aa o ] ~ o a J <
UsHmenwyu Jgiduuegmamile anudermguazanuaiudus lunmsldanusumesiiia
A v o ~ o Ysa o ? ] > ,
Ao liudszarlumsizou auw vazmslsyia 3auuaseluniseesrosnn Isasuniu
Y o v a J ap A A g 9 o
aaunudriienewaesia (luszeznal 19 AAUN) A9 1 -2 ATI 528LAINITIOIRBIND
1 % ) 1 a S 1 1 o a a Jd a
T30 UFIUAMNUIINHIEN 19BN 1IN 191 TN UIT1HNITA AiD 1 - 2 ©1NIRENDIANNI
o @ Y o 1 ?{, ~ Y o ] @ ° [l a 2 A
NUINIUANAATI Inenae 1un15999H 09NN 15T UATUA N UTINUIIN 1B UIABSITA AD
@ Y o A A A 1 @ o [} a = A
1 -2 9% 5109109 159usu TaamasniaonioamIUA LN UM UION 190 WA 5ITA AD 1,001
A ax o a 9 o 1 @ o ' a 3 A
- 2,500 TIM/AYN I5MTFITLEUIINNITIDINOINN ITIUTUHIUA LN UM UGN 1O U DI ITA AD
fasasaa 1n151FU50150% ) HONIINNITIBINOIWN TTAIUTUHIUAIUNUTIN UGN
a =] A & A a g’/ A Y a Y o 1 @ o ]
UINDIITIA AD 99AATEITUN ANAlaNg 1FUT M0 o an TS IS URIHAILN U MUY

a AN~ g; 1 v Aa a < P
maduwesiinlunsanelil Ao vznfFouneudaiaus udrdedaaulaudonldusnsonnduledn


http://www.booking.com/

e ' { v & o o ' o ° '
Tilsz Temigega nrudeyavnasnernuiiu lsdvestosinIsusurudumnusimitens
a A=~ o o A 1 [} a s < v A a J a @ 4
UMD TINAINA UL 1IN TYTLANAN 9 1FU DUMBIITA HUYTONUN HAed1s INTNAY
< sAq Y A A Y o ] o o ] a =] ~ o
Auladn 19U nsieassroain Tsausuruaunuivulenedumesiiauiniiga 3§16
A . ) < Jq Y a A
UINAD www.agoda.com, www.booking.com LIfi¥ www.expedia.co.th N lsdn 1S nsiieves
o 1 @ o 1 a A~ 1 H H
Woann TsausurudIunuiulen19dunesiiinliosNga Ao www.agoda.com HANANIO
o [ o o [ a A~ @ 1 o a '
Wouin IsausuiIuAIuNUTIMUIEN19BUIADITARING1D AD TR OIWN NN UTN1TA1N9
Y 9 @ [~ 4 9y Aa =\ = [ Y a Y o
asudau uaiondu lvdvesTsasy glausmstianuianelandsms ldusniseesdoasin
] % o [ a S I 4 a o
TsausurudunusIvien19dumesiia Tnelnnuillsyasnaz l9usn1seoaioann Tsausy
1 o o ] a J < Y a a ~ L Y a
HIUALNUTIMUIeN19B AR SITAINA INUS MITiedy tazlinnulszaed lumsldusmsves

o ] @ o ] a <
ﬁaQWﬂTSQLLiMmu@1atL‘Vlumwmﬂvmauwmiuﬁclu’e)mﬂﬁ

v
AAdAa A 1

druranmsaneidiulszannsaaianioninanedus lnara Inelunisves

o 1 o o 1 a s & 1 1% 1
ﬁ@QWﬂISQLLiNNTL!@]JL!‘VI‘L!%”I‘ViiﬂﬂﬂN@l!W]’ﬂim% wu devedrutseaunisaaia
ad a sAaa A [ ~ 9 1 v Y [ I 1 Y 1 o
’E)mﬂ‘VISGUﬂﬁﬂNﬂﬂﬁwaiuﬁgﬂUNWﬂﬂQQ hlﬂ!,l,ﬂ T umssneaNuuaIua aauave

7

1 ad a Aaa A Y] 9 1 v Y o 9 a [ 4
gulszaunmsaaindannseindnuons luszauun hlﬂ!,l,ﬂ T998a1151A1 Y8 UNAANUN

Tadedumsauasumsaata Jatedrumslduinmsaauynaa uaz Tadeauseaninisia

MUY MWAINY

U [

o 1 { ° 1 I ' o <
Mategesniaundogega 10 drauusn laun nsinudeyadiudivesgnauiu

QU U

@ 1 A 9 o a =1 [l o 4 = < I 9
ANAY FU 319D gNAT VNV UATIATAA NDY ‘Hﬂﬂﬂmﬂli'ﬂiﬁWV] wag oA lwuau ng

Yy o Y o vy ] o Yy A 1y ' o
Lﬂ]’]ﬁﬁﬁﬂl@y‘a{luﬂ'ﬁﬁﬂ —ﬁﬁﬂlﬂgﬁﬂﬁ%dﬁ@ﬁWﬂ ﬂTﬁsll@'ﬂ11'!ﬂJ’W]Qﬂﬂ’]LWf’JﬁQﬂJ@Qaﬂnjﬁ'ﬁqﬂEN

= 4 Y = Y] ) a =1 < a o Aa A
2L4aUDIPNAN fﬂﬁJSS‘U‘]Jﬂ’Nll‘ﬂﬁ@ﬂﬂfJ{luﬂ”IiG]ﬂﬁ%Nu mmﬂﬂmmaumummmiﬂmzﬂu
<3 4 Al o s o Y a Y ) a S I
L’J‘]J“l%’@ AINNBDIT uazmwmummmmumupﬁwmmi%awmwﬂmﬁumwum’oﬁmm
= =3 I 1 = Y @ 1 = I 1 o o Y o
ulllllf‘ﬂiliﬂﬂlﬂﬂﬂ?‘ﬁiimuEJ%Jiuﬂﬁﬂ@QﬁﬂQWﬂ llllllﬂTiLiEJﬂ!,ﬂ”l_lﬂﬂ\lﬂﬁ]ﬂuﬂﬁﬁ]@ﬂﬁ@ﬂwﬂ N7
@ 9 9 o ya 9 o [ I a ~
@WL@VI%@H&W@QWﬂi‘HNﬂ’NN%‘LlﬁiJEJ A53NUAMWTHITINEDANA LAY AINAINVBITIAN

noannluuaazsanal mudia


http://www.agoda.com/
http://www.expedia.co.th/

Independent Study Title Marketing Mix Affecting Thai Customers Towards Booking

Hotel Rooms Through Internet Agents

Author Miss Kamonphorn Chaisabai

Degree Master of Business Administration

Advisor Associate Professor Orachorn Maneesong
ABSTRACT

This study aimed to explore marketing mix affecting Thai customers towards booking
hotel rooms through Internet agents. Questionnaires were distributed to 300 Thai customers who
received the hotel room booking services from the Internet agents within a year ago. Acquired data
were analyzed by the descriptive statistics, including frequency, percentage and mean. Hereafter
were shown summary of the studying results.

The findings showed that most respondents were single female in age of 26-33 years
old and earned monthly income at the amount of 10,001-20,000 baht. They hold Bachelor’s degree
as the highest education level, worked as a company employee and resided in the North. Regarding
the proficiency and regularity in using Internet, they revealed that they commonly used the Internet
for education, work and living life. In a year ago, they booked hotel room through Internet agents for
1-2 times and did it the 1-2 weeks prior to the travel date. In each booking, they average booked the
hotel room for 1- 2 nights, each of which was 1,0001-2,500 Baht. Payment method for the hotel
room booking through Internet agents was credit-card. Besides the hotel room booking service, they
took the air-ticking booking service through Internet agents. Regarding the further intention to
receive hotel room booking services through the Internet agents, they intended to compare offers as
proposed by Internet agents and would take services from the website offering the best benefit. They

learned about the websites of Internet agents offering the hotel room booking services from



advertisement on media such as Internet, newspapers, magazines, and television. The top three
websites of Internet agents offering the hotel room booking services were www.agoda.com,
www.booking.com, and www.expedia.com.  The website that they frequently proceeded their
booking the most was www.agoda.com. Reason of booking the hotel room with the mentioned
website was mentioned to the complete and up-to-date information of room service, hotel photos and
other additional services in comparison to website of the certain hotel itself. At the post-stage of
using hotel booking service through Internet agents, they satisfied with its services and wanted to
continue hotel room booking service from the same agent. In the future, they also intended to take
hotel room booking services through the Internet agents.

According to the study on marketing mix affecting Thai customers towards booking
hotel rooms through Internet agents, the electronic marketing mix affecting them at the highest level
was privacy protection. Then, the following electronic marketing mix affected them at high level:
price, product, promotion, personal service and place, respectively.

Hereafter were shown the top ten sub-factors affecting Thai customers towards booking
hotel rooms through Internet agents: having privacy protection for customer personal data, including
name, credit card number, address, telephone number and email address, encoding password to
receive and send-out hotel room booking information, asking for customer’s permission to send out
news to customer’s email address, having payment security system, charging actual money
according to the amount shown in the website, fame and good image of the Internet agent, no
booking fee, no room deposit, having update room information according to the actual status, and the

stability of the room rate in different period, in orderly.
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