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ABSTRACT

This independent study aimed at studying services marketing mix affecting parents towards
selecting bilingual kindergartens in Chiang Mai province as well as exploring problems and
suggestions of parents towards sending their children to that certain kindergartens. Data was
collected by the use of questionnaire distributed to 295 parents, as the samples, whose children
studied at the bilingual kindergartens in Chiang Mai. All data acquired were analyzed by the
descriptive statistics, including frequency, percentage and mean.

The findings presented that most respondents were female in the age of 40-50 years old
with Bachelor’s degree or equivalent. They were self-employed and had average monthly family
income at the amount of less than 30,000 Baht in average. Most bilingual kindergarten students had
Thai parents and the respondents themselves had relationship with these students as their
father/mother. Reason in sending their children to bilingual kindergartens was to gain the children
language intellectuals, so that they could communicate in at least 2 different languages.

Factors affecting the respondents towards selecting bilingual kindergartens at the highest
level were people; follow by physical evidence and product.

In product factor, the sub-factor affecting the respondents towards selecting bilingual

kindergartens at the highest level was to be taught by English native speaking teachers.



In price factor, the sub-factor affecting the respondents towards selecting bilingual
kindergartens at high level was reasonable rate of tuition fee.

In place factor, the sub-factor affecting the respondents towards selecting bilingual
kindergartens at high level was appropriate and convenient location for school pick-up and drop-oft.

In promotion factor, the sub-factor affecting the respondents towards selecting bilingual
kindergartens at high level was the arrangement of activities to strengthen relationship between
parents and students such as Mother’s Day Celebration, Children’s Day Celebration, and other
festivals.

In people factor, the sub-factor affecting the respondents towards selecting bilingual
kindergartens at the highest level was the attention of teachers to students.

In physical factor, the sub-factor affecting the respondents towards selecting bilingual
kindergartens at the highest level was the school’s atmosphere: surrounded by tree shade and clean
area, for example.

In process factor, the sub-factor affecting the respondents towards selecting bilingual
kindergartens at the highest level was to make immediate contact to parents when students got

emergent problems.



