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ABSTRACT

This Thesis aimed at the behavior of gay group in Chiang Mai city to buy the facial
treatment product . A sample was selected from gay group that age start 15 years to over in
ChiangMai city that used facial treatment product about 200 simple. For sampling using probability
(Non - Probability Sampling) and the technical (Snowball), and the analysis is divided into two
parts:

1. The Descriptive statistics used the frequency, percentage and mean.

2. The Statistic. inference include Chi-square and ANOVA.

The study found the most of respondents were aged between 24 - 29 years that study in
Bachelor's degree and also the student too. The average income per month is between 12,001 to

19,000 baht.

For the behavior of the gay group to buy the cosmetics found that most respondents use the
products in the general market and easy to buy. For example “ Newvia” The selection of this
products use to control facial oil and the other reason is smooth skin. And the frequency of purchase
is 1 month / once a decision to purchase. And buy at department stores such as Robinson and
Central for buy skin care products, each less than 1,000 baht price about 501 - 1,000 baht. The

activity is the best choirs for decide and The internet is the best way for search the information.

Moreover, the study of marketing, which includes product, price, marketing and the way
for sale are very important for decision. The study found that all four things have most influence for

decisions to buy the cosmetic of gay group in this district. The products including product features,



can help their problem on their face better. The prices include reasonable price with quality The way
to sale include support for distributed product to the market (Market Logistic) and easy to buy the

product when are sold in department stores. And the sale activities include the discount.

After the study this is the way for entrepreneurs to appropriate product with prices. And the
way to sale that can be purchased easily. Including activities to reduce prices to attract consumers

more than show in the store.



