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ABSTRACT

The independent study had objective to study the service of marketing mix that
effected to the decision making of the consumers in Mueang Samut Sakhon District who used car
that passengers were not more than 7 people. There were 400 samples. Data collection was done
through questionnaire. Statistics used for descriptive research in data analysis were frequency
distribution, percentage and mean.

The results of this study found that the majority respondents were female, age not over
30 years old., their status single, working as employees, earning 15,000 — 30,000 baht per month,
held bachelor degrees and four people in a family. The reasons of buying the tire wear. They
decided themselves which tires to buy and changed the tires which days were convenience. They
usually changed the tires at 7.00 — 12.00 a.m. They got information concerning tires 'news from
acquaintances.

In the services marketing mix affecting the respondents of tires purchasing found that
every factors were important in high levels consisted of the personnel, process, price, physical
evidence, promotion, product and place. The most important of the product factor was the quality of
tire. The price factor was the suitable price with quality. The place factor was an easy to go to the
shop. The promotion was the checklist of tire or free cross changed the tire all over the assurance.
The people factor was the skillful of employee in service. The process was the quick service.

Finally, the physical evidence factor was the modern instrument and enough for service.



