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ABSTRACT

The purpose of this independent study was to investigate services marketing mix
affecting monthly tenant decision towards choosing rental rooms in Mueang Samut Sakhon district.
In order to collect data, questionnaires were distributed to 300 renters who rented a monthly room in
Mueang Samut Sakhon district. The determination of the researchs were quota sampling and
convenience selection by consumers renting a monthly apartment and dormitory. Then, all data
were analyzed by the descriptive statistics; consisting of frequency, percentage, and means.

The study results were shown that most respondents were female, age 20-29 years old,
status single, mostly student, monthly salary around 10,001-20,000 baht, holding upper secondary
school education and rental 3,001-4,000 baht per month.

The service marketing mix affecting most respondents were weighed at the high
levels. The factors influencing the respondents at high levels referred to people, service process,
products, prices, physical and place. The factors influencing the respondents at medium levels were
promotion.

The respondents paid their most concerns in each factor as follows. For people factor,
the attention of security guard was the important factor while service process was the process of
cleanliness. The standard utility system was considered as the product factor. For price factor,

appropriate monthly rental was the significance. The physical factor related to safety concern was



the light on the entrance and exit path, The locations nearby work or study place and shopping
center or market were considered as the place factor. For the last factor, the mouth communication

was important promotion, respectively.



