£

Y Y Y a A a Y Aaa A S Y 9
IVDINIIAUAIUVVOATS FOUOUINTYU 3 UA INONITTUTIATIT19ANU1 19

[ <} 1 UK
JoyrinsgnnanuveuansseugaInN

Y A =4 aa A
RIvEY WA 25138 IR IFeT
Iyan Aatlmdaasumitingia (Fefalzuazmseoniuuie)
n’d‘ J A £ a a
919135891501 FOIPNAATINTENATANT TNTYNY
>4
UNAALD

Y

= g‘/ A A o ¢ A Y] A a o an s 9 9
MsfnyIATIl Uiaglszavame W doneiiudy 3 Ua Tumssassaainnnunls
[ <3 [ [ Y] 9 []
Jayninisgnianuveuaniiseuldnudinuasenindadynildediaasegauasyil
a a 4 a a 4 a o AaAa 4
Usz@Nnsa1n vaziiorlszansanveadonoilmuyy 3 Ualunssussnasianliniile
@ I " v o A 3
Jynimsgnianuveuanissouldnudeay Tnszuiumsanyl Guanmsnudoya
[ @ [ [ [ o < [
magu nngurmsseuludniosdiniadeadvi saunuTassmsdnissouluduiny
o v A A s < A v A s A A ° A P
YMCA tiag 1nsaaaonaeiaisdn 1ndu leanimeuns domneuas ienaziinuniniigy
4 [ H [ 4 [ LY { ¥
parilsznoua1ee NeglunmeuasTava ouilsznoulidre dynyenising ievmaz
a a g’/ dy A a 4 I 9 A a @ Aa A
MANANITHAR NI 1eKa AT IEHIZ UM lumMsas 1 assAToU NS 3 A 1NOMT
P Yo v A a o A gy
susefvoRany e IR NUszansnmgega asemuiagiszasanasld Tasmsnadona:

o { @ 1 4 A o ! @ ' <
‘Vlﬂﬁ@llﬂ‘ﬂﬁl%fl'ﬁﬂf’lﬂl 2 @11 ﬁ’f] G]'JLL‘VI‘L!ﬂWﬂﬂQMﬂQﬂﬂiWﬂ’lLﬁﬂﬂﬂﬂﬂWiﬂfﬁﬂlﬁaﬂlﬂﬂ ae

U o

3

= Y J a o A YN Y= o o [ Y ' 9 =
Feryarumsguuetimsu e ld lagedmuzii wlsuilgunly Tasnguithwuiedo

=

o A 9 R a J o
'quﬂﬂa‘l/'l'JvlﬂﬂﬁWNWfJﬂmﬂﬂ\‘]’GUL@ﬂﬂuﬁ 1UIU 80 AU

' 4 a Y aa J
%'lﬂNﬁﬂ']iﬁﬂ‘]&ﬂWU'ﬂ mi@@mmu?‘fauaum%u 3 1]@]Gluﬂ']iimi\?ﬂﬁ%l'lﬂﬂ'ﬂhl"ﬁ,flﬁ]

= o < U

U v o 4 <3 J 1 o 4
Tymmsgnianuvesanisseuldnuday oS vauysel nazgnmounsgdinuuan do

£

~ 9

o Y & 1 Y 19 0 Y R |
AIWITONIHUIN $‘VI@uﬂ@ﬂﬁl’ﬁ)ﬁmm’i’i@uﬂlﬂﬂqulﬂTWNTEJ‘]JNﬁ’Jullﬂslui%ﬂ‘Uﬂﬂ IHBNATN
d' a Y an 9)4' [ Y] 9 1 1 Y K A 1
AOUDUINYU 3 U E‘T"I?J”Iiﬂclflfﬁ@’dﬁﬂﬂnﬂLWﬁ‘I{]ﬂ’JfJ]lﬂ TGEARECRINFISNING ] (11!?(7]1!"!]’8)@

Usz@NEnmuesdo nuNAmMATANIN BgNTZAY 4.06 AIUANUIMIN AU TISNUDYN

@ Y = 1 [ Y o &K A 12 Y =2 T
7¢A1 3.98 ANULTYIBYNTEAY 3.64 11ag AMUNTUNUTUDIUDHIVDIAD DYINTEAL 3.73 "N’EJE‘J‘GL‘L!

U



=

o =K 1 Y = =< = o 1 Lil o 9
TZAUNTUIEDIN ﬂZ]iJHJ']“I’TiJ"IfJ?Jﬂ’NiJW\‘]W’E)Glmﬂﬂ ﬂﬂﬂﬂiuﬁ’)umﬂﬂlu@ﬂW YAFIWIIDTIN

o Y v Y a a 1 o o A Y 1 ] < = &'
mmﬂwwmmﬂmma Lﬂﬂﬂ"l'iﬂﬂﬂf)ﬁa\ﬁﬂﬂﬁﬂ%uﬁﬂulﬂﬂ !L@]@EJNUlﬁﬂ@HiJ GIUIUBDNN

q

' Ay v Y = Y v & 4 A g o A 4 o
‘]J'Nﬁ'luﬂulllﬁ'llﬂﬁf]lfll']ﬂ\?ﬂQNLTJWﬁN']lelWVNﬁNﬂ FUBINNAANHINSIINUUUINANYINDY

v o 4 1

9 a Yo R KR Yu 1A ' = '
WaﬂﬁﬂJuﬂJuﬁ']ﬁﬂﬂJﬂ‘]ﬁﬂﬂLﬂullﬂ Tﬂa”lu”lﬂmuﬂmmemmummwawwaqm‘q SHAVINBIN

[

@

o=
ee
—5
pO)
pO)

PIgATUAS INET0RANUAWKAD



Independent Study Title 3D Animation for a Campaign to Society on

Understanding Problem of Street Children

Exclusion
Author Miss Vararee Kotvichean
Degree Master of Arts (Media Arts and Design)
Advisor Assoc. Prof. Palasit Sittichompoo
ABSTRACT

This study aimed to develop 3D animation media for understanding discrimination
against homeless child, to create social awareness on this issue effectively, and to investigate
effectiveness of 3D animation media for understanding discrimination against homeless child.
The process of this study began with field data collection from the homeless community around
the city of Chiang Mai and Life-Quality of Homeless Children Development Project. Then some
media campaign from short-film distribution websites were selected to analyze components of
advertising films, namely, sign, content, and production techniques. The results of analysis were
used as a guideline on production of 3D animation for enhancing researcher's campaign to be
highly effective as intended. The specialists of two branches, namely, a representative of children
care organization and an animation specialist, participated in the test in order to acquire
recommendations for improvement. The target group are 80 of those who can access to the
Internet.

The findings showed that when 3D animation media for understanding discrimination
against homeless child design was completed and published, the media can reflect problems of
the homeless children to the target group at good level. Since 3D animation media can send a

message to all groups of people and easy to access. In the aspect of media effectiveness, image



technique rating is 4.06, suitability and beautifulness rating is 3.98. The rating showed that the
target group are very content. Moreover, the contents can create awareness on the target group.
They concern about the issues after watching media. However, some contents cannot be
understood by some audiences, since the researcher tended to use too much semiotics without
consideration that there are different ages. People of some ages cannot interpret semiotics well

enough.



