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ABSTRACT

This research studies the structure and role of communication networks and media exposure
in relation to the promotion of sufficiency economy concepts among the people of Ban Khrueng-Tai,
Chiang Khong District, Chiang Rai Province. The study is performed using interviews and the

observation method to collect information. From the study, it can be concluded that:

The structure of network consists of 7 elements: common perception, common vision, mutual
interests/benefits, participation from all stakeholders, complementary relationships, interdependence
and interaction. It was also found that the important elements of the network contributed to the use of
communication for publicizing the concept of sufficiency economy. The network members were

broadly connected with network and interdependence.

Network roles revealed that community leaders have an important role in the communication
network for the promotion of the sufficiency economy, and are the main motivators within the village
community, leading the village to receive an award as the “Sufficiency Economy Prototype Village”.
The leaders also act as coordinators to influence other village members to participate in the

community’s action. They also have a leadership role in the establishment of groups, projects and



community activities. The leader is also responsible for the application of the sufficiency economy
from training into use in their personal daily life, acting as role models for the entire community. In
addition, they seek integration with outside sectors, both government and private, to seek further

cooperation.

Media exposure among the villagers in Ban Krueng-Tai consists mainly in the form of mass
media and personal media. The villagers’ understanding and interpretation were mainly results of

exposure to mass media, community media and personal media.



