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ABSTRACT

The objectives of this qualitative research entitled " Representation of Lesbians in Thai
Entertainment: Case Study of Works by Lesbian Producers." are to analyze representation of
lesbians in Thai entertainment media by lesbian producers and to decode the data the receivers
receive by employing the lesbian theory, narratology, semiology, and the concept of encoding and

decoding.

The samples in textual analysis including movies, series, and music videos were analyzed
using element of narration, and the result shows that the lesbian producers construct of the meaning
of the representation. The semiosis includes 6 topics as follows: 1) social acceptance, lesbians often
bring rejected by people around them, 2) lesbian relationship, particularly understanding and
forgiveness, 3) characteristics, especially having one love and great care of their partner, 4)
representation of Butch and Famme having particular personality traits of Thai lesbians, 5) Butch and
Famme expressions of love must be concealed or done privately, and 6) lesbian relationship would
be good under three conditions: having understanding from each other, having forgiveness, and

gaining social acceptance.

In-depth interview was carried out in audience analysis, and the samples include two groups
of Butch and Famme media receivers. The result of this analysis shows that majority of the samples

adopt preferred reading as method of decoding. This can be categorized into 5 subjects as follows:



1) types of relationship, 2) expressions of love, 3) personality traits, 4) characteristcs, and 5) the
conclusion of love. The analysis also suggests that in terms of social acceptance, opposite reading is
employed as method of decoding. The samples disagree and differently interpret from the producers'
intention as the sampes have different real-world experience from the representation. It can be said

that this is the key to negotiate and opposite reading of the samples.



