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ABSTRACT

In a present day the arrival of Chinese tourists in Thailand has raised and also affects Thailand’s
economy significantly. Once of the main tourism spending is “shopping” which create enormous
revenue for Thailand. This research is interested in studying the influence of the brand on clothes
purchasing especially Chinese’s Tourist. The purpose of this study is including:1)to study on impact
of Chinese tourists’ buying behavior on the brand perception and brand loyalty.2)to analyze the
factors that affect brand loyalty of Chinese tourists. This study collected the primary data from surveys
of 260 Chinese tourists in Chiang Mai. Analyzing the data, the Structural Equation Model (SEM).

was employed to this research.

The empirical results show that social media brand identification and attractiveness of brand
Personality significantly affect attitudinal loyalty. Social media and attractiveness of brand
personality also have an effect on behavioral loyalty. Additionally, social media shows the significant
impact on attractiveness of brand personality and brand identification. These indicate that
entrepreneurs or producers should prioritize on social media including product identity. Furthermore,
in order to improve the potential of the industry, government should give supports and provide any

facilities



