v Y % % a a Y AA v a
FVINIIAHUAINUUDAFS ﬂ'gﬂll]ﬂﬂlﬂum@qcl):uﬂ)’u{lﬂalﬂﬂqwuﬁﬂuiﬂﬂqﬂﬂquliﬂWﬂ“])“ﬁ]l]

A o w

ADAIANVDIUTHNTUNNA 91NA

Y A a =
ALY UNANFNTI I‘c’J‘ﬁ1ﬂ
Sy VIMIIFINIWMIL NN (MITANTQATINATINNLAT)
¢ ¢ a 7
f]"l*inﬁﬂ‘ﬂ‘l.ﬁﬂ}ﬂ 9719138 AT.AIYT LVYIUIITNAY
U 1
UNnnaed

@ a <

a Y A A
NHIY ﬂﬂjTNﬂﬂquﬂJ@Q?N%uiﬂal‘ﬂﬂ\ﬂ/]llﬁ@

)}

v v a Aa o s A
ﬂ'lﬁﬂuﬂ’l'lllﬂﬂﬂﬁﬁgull’)@]ﬂﬂﬁgﬁﬁﬂw\l@

Q

v A o w " o 1

v A 1w a o { 9 9 { o
‘LlIlel’lflﬂTlll5UW@%@U@@ﬁQﬂNﬂJ@Q‘UiHWﬁHﬂﬂ@ 1NA ﬂaﬂ@ﬂ'ﬁ]ﬂ’l\?ﬁﬂﬁﬂy'ﬂ%ﬁﬂ ﬂﬁ'g"])"]"])'uﬁ@']ﬁﬂ

Q

[

] a o o w ] o <
oglugnruIOUUTENEUANA $118 910 12 Mithu S1u9u 385 519 mstnudeyalaslduuuaeuniy

a L4 aa a J o {
ﬂ13’J!,ﬂ§1$W%}ﬂyjﬁjﬂﬂi%}ﬁﬂ§1w5§mu1 wamﬂmnmﬁwunﬁuaiugﬂmmmmmﬂum A9

=

$ouaz uazAuNa
A a [~ Y A ] I Y Y
uuudeuniTeIANNAAuYe U Indifes uiveenitlu 6 sy TasdaounuuaounIn

a a < < 1 a o o A
llﬂ')’lllﬂﬂlﬂi:liﬂﬂﬁgﬂ ﬁ@ mu@ﬁhﬁmm UUIEYAINUANUIENA mmmmmummmuiﬂmﬂmm

[

v A 1 [ a o Y~ 9 S 1 A 1 9 dy
TUNAYDUADTIANUDIUITHNA 1ﬂﬂﬂ1ﬂ1unﬂ91u HAZUAURAYGIFALANZATUANY

Y v a Y A 1 a o+ o + g = A
1) AIUNTIANITTILINNDNUAD ﬂﬁﬁﬁlﬁiilﬂ”li‘l’nﬂ‘ﬂﬁilﬂ ,ﬂﬂlﬂ EM UAunae 3.80 tilawa

]
=1

A S Y

A IMUAWUINNET A

9 1 =Y 9 = Y o A v A 1 1 v A o Y A
2) @TLJfﬂiffNLﬁihﬂ?ﬂﬂw1iﬁﬂﬂiju‘1§uﬂﬂ ﬂh'%@ﬂﬁ]ﬂiilli?lll!"llx?"ljuﬂWﬁJi%%TﬂfJ\?ﬂu

A Y o v 1 F) a0 = A < Y A

NBFINANUTNNUTTENINYNFUITDUUN UAURAY 3.97 wilawa Ao MUAUINNG A

9 1 a 9 a @ A @ @ =
3) AUMTAUATUAUAAYIAUTTTUAD ﬂﬁ’c’fuﬂ’dlc{uflﬂﬂigiﬂﬂ‘lcluﬂWiﬁ]@\ﬂanllﬂi%L“INi,Ll

' o o s A A <3 F) A

U NUNHIAN DUNDEAUNIY NUABYNTSIN 19l HAURAY 3.93 wilawa Ao WMUAWNINNGA

J Q v v a @ [~} 1 a 4 1 a
4) ﬁWHﬂ'ﬁﬁ\?Lﬁiﬂﬂ'ﬁﬁﬂ‘ﬂ'ﬂﬁhﬂ%ﬂ%uﬁ@ N1TIANINTTUITUIUANUTIV A Lﬁ@ﬁ\i!ﬁiﬂ

Q

a [ Y] < Y o <3 = ~ A < 9
ﬂ%ﬂiillﬂ']i%@\‘ﬂu'TLJl@ﬂiﬂﬂﬂl@ﬂllamﬂ’n‘]ﬂuium’ﬂ%u UANURNQY 4.12 wilawa Ao WuAY

WINNga



v ¥ A A a Yo A Y XA Hdq 9=

5) AMUMIATNNURToaUaTU TN INNUYNFUAD N1591IuAN U InalRes
= A A <3 ) A
UAIRAY 4.17 uilawa Ao IHUAIBNNNYA

6) AMUMTAUATUMUAFITUFULALFUNINIRAUFUFUAD NITAIANUYDI 1T
' I a0 A A I~ Y A
A UNTTUMIANBITUY NAunde 4.02 uilawa Ao iuAIBINNgA

=% A a o = @ 28 A v Aa 1 1Y d'

UdorauBLuE Ao UIENY AITUNITIANNDUIN HIDIANINITUIINAVYNFULALIENIFUN

o 4 g ) v ¥ @ 1 q9a 9/
o1fved lugusunaiunsmeunivoyanuingnaese sune ldinaanudlaluuleuesnnwy

v A 1 [ Aa o 1 I a
TUNAYDUADIANUDIUTHNA ’E]EJNQﬂG?@QG]"I?Jﬂ'ﬂlIHJHi]iQ



Independent Study Title The Neighboring Communities’ View Towards the Corporate

Social Responsibility Policy of Thanapakdi Company Limited

Author Ms.Supisara Yotadee
Degree Master of Business Administration (Agro-Industry Management)
Advisor Lect.Dr.Sorraya Khiewnavawongsa

ABSTRACT

The objective of this independent study was to study of the neighboring communities’ view
towards the Corporate Social Responsibility Policy of Thanapakdi Company Limited. The number of
samples were 385 people living in the community surrounding the factory. Data was analyzed as
descriptive statistics. Results from analysis were presented in terms of frequency table, percentage and mean.

The questionnaire was divided into 6 areas. Respondents rated strongly satisfy with the overall
corporate social responsibility policy of Thanapakdi Company Limited.

1) The environmental management area — promoting production of fertilizer and EM.

The average result is 3.80, meaning it is highly agreed.

2) The community’s sports promotion area — hosting the local sports event in order to promote

relationship with neighborhood community. The average result is 3.97, meaning it is highly agreed.

3) The art and cultural traditional promotion area providing financial assistance to organize the

traditional festives such as Loy Kratong event, Sansai district’s red cross. The average result is 3.93,

meaning it is highly agreed.

4) The community’s education promotion area hosting the children day festivities.

The average result is 4.12, meaning it is highly agreed.

5) The occupational promotion area — hiring local workforce. The average result is 4.17, meaning

it is highly agreed.



6) The public health and wellness promotion area — having representative for public health

committee. The average result is 4.02, meaning it is highly agreed.

Furthermore, a suggestion from this study is that the company should organize the workshop or
event with the community in order to provide right information, which leads to correct understanding

the company’s corporate social responsibility policies.



