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ABSTRACT

This independent study was aimed to study behavior of Gay Men in Mueang Chiang Mai
district towards buying male garments. Questionnaires as the tool, had used for collecting data from
Gay Men and consumed menwares. Studying, working, or living in Mueang Chiang Mai district
The data was analyzed by descriptive statistics e.s. frequency, percentage, and mean.

The study had found that the majority of respondents aged between 26 and 30 years old,
graduated bachelor’s degree, being employee in private company, earned salary average between
15,001 and 20,000 THB a month. The largest proportion of them had bought male garments from
Central Festival Chiang Mai. Within three-months-period, they made about nine purchase
transaction at a time, Price less than 1,000 THB each. The main purpose of buy it more than they
had got top fashion trends. The respondents had answered a reason which decided to buy male
garments because it was fitted to body shape. They had often looked at the clothing shops by
themselves, if there was an updated new arrival fashion trend on magazine. They had sometime
searched for an information and planned to go shopping. The majority of them went shopping with
friends, but they decided to buy cloths by themselves. They needed a salesperson, not depended on a
salesperson's gender, to take care them in the shop. The salesperson should look forward to provide
an information and suggestion when respondents asked for. The respondents preferred to dress up

with JASPAL brand clothing for going to business appointment, UNIQLO brand clothing for



private or free time, CPS CHAPS brand clothing for traveling, ADIDAS brand clothing for sporting,
and JASPAL brand clothing for going to special occasions or parties.

The first ten factors of market mix that influenced the decision of buying male garments of
Gay Men in Mueang Chiang Mai district, they had put in order accord to the mean as follows: (1)
Fashion trend, (2) Varied styles, (3) Affordable price, and related to clothing quality, (4) Discount
offering from credit card or others, (5) Quality of cloth, (6) Famous of branding, (7) Unique or
classic styling, (8) Discount offering for member, or patron, (9) Discount offering for special

occasions, and (10) Changing/Returning/Refunding when a problem occurred.



