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ABSTRACT

This research is to examine the ethnic identity of Akha hilltribe that has been commodified
and created the economic value in which it has been resulted in ‘Doi Chaang’ coffee production
including the development of the Doi Chaang Coffee Company as well as its brand’s identity. In
previous days, Doi Chang (or Chang Hill) was the well-known area of the north of Thailand that
growing opium. Both government, private sectors and The Royal Project Organization had
cooperated and helped locals by growing coffee trees instead of opium since 1983 and Doi Chaang
Coffee Original Company has been established thereafter. Doi Chang village then became the
significant area of growing quality Arabica coffee of Thailand. Therefore, this research will be
conducted in order to provide the better understanding of Akha’s identity that has been represented
and commodified to the market. This qualitative research has been implemented by observation,
interviewing stakeholders including Doi Chaang Coffee Original Company, agriculturists, Akha
hilltribe in Doi Chang (Chang hill) area and organizations related to coffee. The result of the study
has been founded that the ethnic identity of Akha hilltribe in Doi Chang (Chang hill) area can be
used and created the economic value through the coffee production on both production and process.
The production of Doi Chaang Coffee has been done by Akha hilltribe from growing to cultivate,
and to the harvest. These let Akha hilltribe becoming the expert of coffee. The coffee process, on
the other hand, has been implemented since the Doi Chaang Original Company establishment in Doi
Chang (Chang hill) area by incorporating Akha identity, as such the Akha people used in the logo of

the brand, changing the life of agriculturist who live of opium growing community area to the area



where the best coffee has been produced, becoming the expertise in coffee, being the forest
conservation and become the world recognized coffee production company. These come from
individuals that passed through Doi Chaang coffee, enter to the market and finally create the

economic value.



