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ABSTRACT

This study aimed to Analysis of Need Patterns of Foreign Tourist towards Ecotourism in
Chiangmai Province. Data collections were done by distributing the questionnaires to 201 Foreign
Tourists who traveling to Chiangmai province, according to the convenient sampling method. Data
obtained were analyzed by the descriptive statistics, consisting of frequency, percentage and mean

The result of the study; (1) General background of the respondents, The most respondents were
female in the age of 21-30 years old, worked as a company employee, single, Monthly income is
about 2,001-4,000 USD. They are in the high interest in Ecotourism. It is the first time that they
come to Chiangmai for Ecotourism. They have a plan for activities such as trekking and elephant
care. (2) The behavior of foreign tourists, most of them have the tour budget less than 60 USD. Per
Day. They prefer the accommodation such as hotel or guest house and will spend 3 -4 Days for
tourism in Chiangmai, Influential decision mainly decided by themselves and a friend. The factors
that influence them to make the decision to ecotourism in Thailand mainly focus on natural healing
and environmental preservation, they usually prefer to buy tour packages from a tour operator
company, the most selected 1-Day tour packages. (3) The behavior of finding ecotourism information
in social media, the tourists usually got the information of ecotourism in Chiangmai via Google and
from their friends or relatives. They often use online social media in daily life, such as Facebook
and Google, Their desired to get information about tourism activities from social media the most.

(4)Information about the needs of foreign tourist towards ecotourism in Chiangmai, most of them



prefer activities such as trekking and follow by elephant care, They desired the villagers have
income to taking care for the environment and nature, Also want to learn about the culture and life
style of the villagers, Moreover they also satisfied with the friendly and friendship of people
together the servicing for tourism staffs. Finally the majority of respondents would like to come

back again for ecotourism in Chiangmai.



