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ABSTRACT

The purpose of this study was to investigate the service and design of the coffee shop in
Mueang Chiang Mai district, which affected generation Y customers. Data collection were
conducted via questionnaires distributed to 500 customer who was born between 1981 — 2000 A.D.
and used to use the service at the coffee shop in Mueang Chiang Mai district. The questionnaire
was developed by gathering data from the theory and previous research. Data obtained were
analyzed by the statistics i.e. frequency, percentage and means.

The findings presented that respondents were female (51%), male (39%) and transgender
(10%), in the age of 21-25 years old (38.4%) and 26 — 30 years old (34.6%). The most respondents
were employee (46.6%) and their monthly income was less than 20,000 Baht (68.5%). Main
objective of receiving services from coffee shop was to drink coffee, eat bakery and other (75.8%)
and mostly chose a coffee shop because the coffee has a good taste. Most of them receiving services
by take a drink at the café or take to another place.

According to the study on the design of coffee shops for overall decoration style found that
the most of them agree with Modern style, followed by Natural style, English country style, Retro
style and Vintage style respectively. For structural and furniture factor, mostly agree with the coffee
shop that have a comfortable seat and for the color and lighting factor, most of them agree with the

light color.



Result of the study on the importance of service components that following approaches;
personalized service, mechanized service and product content in service, were rated at high level.
Sub-element of personalized service that is the first priority is good manners and interpersonal
relations of staff and the equality of service. Sub-element of product content that is the first priority
is consistent taste of coffee and other beverage. Sub-element of mechanized service that is the first

priority is cleanliness of the toilet.



