


,hl!n�m,�� lJ\111YlEJ1"'EJL�EJ�t�1i

611si Sl-o 11

GRAPHIC DESIGN IN 

MUSEUM EXHIBITIONS 

Display, Identity and Narrative 

Jona Piehl 
ti, Ufl'tHl fflJ�U"1 llTI fJl au' ;r, "hnJ. 
CHIANG MAI UNIVERSITY LIBRARY 

I� ���;�;n��:up 

LONDON AND NEW YORK 



CONTENTS 

List of figures 

Acknowledgements 

1 Framing and reframing exhibition graphic design 

Graphic design in museum exhibitions 4 

Exhibitions and exhibition narratives 11 

Perspectives on exhibition graphics 14 

Analysing exhibition graphic design 18 

2 Exhibition graphics as means of display 

Talking about exhibition graphics 3 6 

The distributed text 40 

Strategies of coding 48 

Access and orientation 60 

Exhibition graphics as a graphic genre 68 

1.X 

XII 

4 

36 

3 Exhibition graphics as expressions of institutional identity 84 

Brand museum 84 

Expressions of visual identity in the exhibition 94 

Exhibition authorship 100 

4 Exhibition graphics as visual content 118 

Multimodal narratives 118 

Time and space 12 0

Participants of the s toryworld 13 5 



viii Contents 

Narrators and narrative constructions 142 

Legibility of visual content 151 

5 Exhibition graphics as a resource of exhibition narration 158 

Staging stories 15 8 

Materiality, production and installation 161 

Spatial-visual configurations 165 

The shape of the text 18 4 

Reading exhibition narratives 191 

6 Negotiating the multiple roles of exhibition graphics 200 

Relationships, tensions, conflicts 200 

Negotiations 209 

Exhibition graphics and the medium exhibition 211 

Exhibition graphics in the context of larger discourses 215 

... and exhibition-making practice 226 

List of exhibitions and museums 

Bibliography 

Index 

237 

242 

257 


	20220722092421800_0001
	20220722092438657_0001
	20220722092455777_0001
	20220722092517089_0001

