
6u1A§uu Digital Marketing GJEJ MarTech

Ou11usud7KO\Jdu\Jsan sin s7v 11a�nu7vanr:h! 
V V V U 

8"11ciD ;iciciwDFf 1amJs,ou52 di MARKETING TECH THAILAND

I MarTech Frameworks :

� SERAZU.COM 



�1u'ntttta'ttGl''"11fltnio,,u�1mi 
HIANG MAI UNIV[RSIT\' LIIIARV 

•



A1UEJU 

�
'1"h010mfi, o;g;tal 

1
m1:w�.Jif1.Awm1'w'@-u1 

riNtl\,1LliN7 'Utlffil7nn71 

'&hL1N::1.l11tJHi�1.J5n�11..1 

�.Jd�0 m1:wif-uh1w;h 

1uY1m1 :w1-unA.J� UiN::n �:w 

��l"J(,)'1-J MarTech <K.JLLlil 
'lJ 

q,,,=,. � ::, � q,, .d 
1nwir(,) �.J'U'Ufltl 'llt1:1J1N'Yl 

'lJ ., 
µ1riUfl.J �ltl.J 1..1 tl:IJ11JLL�1 

t!7.J1l.J� tl.Jfll(,) L\,17'\1110 

1-utJ'Ulfl� VIU.J�t!L�:!Jd 

LLiN !:t-J :IJ L �ti if-u 1-Um1Jfl7

I • 

I 

CONTENTS 

Chapter 01 
Marketmg Technology Landscape 

Lri1ILl?HLiu1! 55cuu1ms Marketing .................... 2 
Lls:5ciEivmsC1a1oa1mnR1u1aE1 ........ ........... .3 

�LUEDll1£YS:du1anOe.nu MarTech 
l:JuuuIHu ............................................................................. 12 
c'ivv/:lnu1t�,hJLHci1d rfou8v MarTech uiW .......... 14 

unmsoa10ElAci5na �avdILJirnna .................. 18 
Customer Lifecycle Touchpoint udvcjnf-17 

1t1QnrlQmJa1 ................... 19 

wans:nuv1n MarTech �:5ILiuon-01u ............. 31 
wans:nunu Startup 

wans:nunu Digital Agency 

LLa: Digital Consultant . 

wans:nunu Marketer 

. ............................. 32 

........... 33 

wans:nunu Data Analyst, Data Scientist ............. .35 

sJunvnssun1soa1001uElAUuv 
MarTech Gen .................................................................. 37 

Chapter 02 --------
n1sLciukmuv MarTech v7ncJ6C1 
tivtJvquu 

MarTech Tool Ionj1 5,233% ?u 10 0 .......... ..42 
tJ->-S°EJa1A°ry?umsL□ukmuv�snv 
MarTech ............................................................................ 46 
Factor 1 Digital Business Dominated ..................... ..46 

Factor 2 Expectation of Customer 360 Degree 

View 

Factor 3 Multi-channel Customer 

Conversation 

Factor 4 The Rise of Artificial Intelligent (Al) 

in Digital Marketing World ......... . 

Factor 5 Improve Lead Performance, 
Sale Process & CRO ................. ........................... .................... 59 



Factor 6 The Rise of Social Media ... . ..... ..... 60 1.2 UTM. Link Management... 

Factor 7 Mobile-Focused Experiences .................... 62 UTM. io 

Factor 8 Customer Data Moral & Ethical.. .. . 67 Bit.ly .. . 

133 

.137 

Factor 9 New Normal after Covid-19 ................... .. .... 72 1.3 Social Media Analytic .. ................................................................. 140 

nmt�OlU MarTech cJlHSU Followerwonk. com ... 

Future Marketer ........................................................... 75 Audiense.com 

nrn.:t:msc:ic:imtuu Customer Journey 

nm.:t:mSlUEJU Flowchart ... ············•····• 

nnu:msc:ic:imtuus:uu Automation ..... . 

..... 75 Sprout Social. .......... . 

......... 75 Zoho Social 

. 75 Hootsuite 

nnu:msc:ic:imtuu Lead Qualification & Scoring ... 76 1.4 Competitor Analytics/ Analysis ... 

nnu:d1u Data Fundamental ............ 77 Similarweb.com 

nnu:d1u Research & Analysis . ......................... . . ... 80 

Chapter 03 --------
LJs::lmHJUtlv MarTech 
LaSUlfiEDLauiH Digital Marketer 

Sharedcount.com .. . . 

Ah refs. com ............... ..................... . 

FanpageKarma.com .... . 

Buzzsumo.com . 

Alexa.com 

Google Keyword Planner 

..................... 142 

····•· .. 148 

. ........ 152 

.... 159 

. . . ....... .......... 166 

. ..... .......... 171 

......... 172 

. ............ 182 

. ................. 183 

......... 185 

................. 188 

.......... 200 

......... 203 

tdu Digital Marketing �mri1ILic1uulvnEJ 1.5 Heatmap Visualization ............................................................... 204 
n1sC1a1o�AlHLi ............................................................. 82 Hotjar.com .. . 
UUlAtfou Digital Marketing �AlHLi lnspectlet .... ..... . . . .......... .. . 
o:>EJ MarTech ................................................................. 89 2. Data Integration Platform

. ....... 204 

......... .. 206 

c:imnW MarTech mstsuduc:iEJ101s... . ........ 93 (S)UUc:JLJallfllllivHUrnurit6EJ)) ................................. .... 207
EJc:ia1snucjnF111dHa1mjc:i0m0 ua:dmstdc:iufovnu Automate.io 
c:J87v1ssc:iEJcic:J (Customer Touchpoints) .................... 97 Zapier.com 
�sn.>ri:::>IantCJio fob tws,�w MarTech ..... 106 Supermetrics.com 

Leadsync.me ....... . 

Parabola. io 

···••···•··········· ······210

............. 215 

....... 217 

.......... 224 

............................................ 224 ·Chapter04--------
s5:>L v1::ani11ifouriu
Marketing Technology Tools

3. Data Visualization Technology

(c:ToaulvdJEJUc:JLJa uutR�c:iucbEJ01d1J

Zoho Analytics

.. 227 

.. 228 

........... 230 

·······234 

ms'5'oHUJClH� Marketing Technology ..... 110 

l. Marketing Analytics. Tracking & Attribution 

(tnu/ciomu/3mJs:tnm}c:iLJat0c:imsoa10). . .Jll 

1.1 Website & Mobile Analytics ... 

Materna Analytics 
.Mixpanel 

.............. 112 

...... 123 

.............. 128

T ableau .. .. 

Google Data Studio 

Microsoft Power BI . 

Grafana 

.... .. . . . .. . . .... ... ...... .. . .  236 

. .......... 238 

Ou 

Su 

Ty 

yet 

Ba 



ment ......... 131 

... 133 

....... 137 

ytic ..................................... .... .................... . . 140 

......... ........ 142 

..... 148 

.. 152 

...... 159 

····· .................. .... 166 

tics/ Analysis ... ................................ . . .... 171 

1tion 

Platform 

............................ 172 

.. 182 

.... ........... .............. 183 

.... 185 

.188 

·············· · ·· ····· ········200 

.. 203 

.. .204 

.................. .. .............. 204 

········206 

rnuALOEJJ) ....... ............. . ···•··········207 

n Technology 

..... 210 

...... 215 

................... 217 

....... 224 

····· ········224 

ULF1avud)EJcnc'i1 J .... 227 

···· ·;,· . ......... . . ....... . 

··········••··············228 

.. 230 

................ 234 

....... 236 

........ 238 

4 Conversion Rate Optimization/Personalization 9. Search Marketing Technology 

(LWUfllSUci)US)UO)EJ UX/UI Ro)...... . ..... 240 (LLUSU661uLHv7ClvvHd°ULaUvHU7) ...................... .. 292 

Google Optimize 

Optimizely . .  

..... 242 9.1 Website Audit msri1 SEO Health Check ........ ............ 292 

.. 245 GTmetrix ......... ................ 292 

Clickflow.com....... . ........... 247 Screamingfrog ........ 293 

.. .. 294 

.. .... 295 

5. Advertising Technology Neilpatel ..... 

(1?.Jllru7lH0vLLa:60lurirnLwacw./vsu). . ................. 251 PageSpeed Insights . 

Facebook Business Suite ... 

Twitter Ads ....... . 

LINE Ads ......... . 

Linked In Ads ... . 

Google Ads ... 

Ad Espresso 

HubSpot Marketing Hub 

Madgicx ... 

6. Website Visitor Identification 

(LLlaEJUFlUrbTL.JlHLUUFlU�;)flLLa:�v) 

Leadfeeder .com .. 

....... 254 9.2 Rank Tracking f17SC1SJ"ai:Ju5u6uluwamsFfuH7 ... 296 

.. 256 Google Search Console ........ . .. ..... 296 

. ... 258 Keywords Explorer by Ahrefs .................... ... ............... ...... 297 

. ........ 260 9.3 Research Keyword f17SH7 Idea fllSLUEJU Content .. 299 

..... 262 Google Trends ..... 

.267 Neilpatel 

..... 268 Answerthepublic ..... 

. ....... 271 Quora ..... ................ ....... .. 

. ........ 300 

......... 301 

...... 302 

.... 304 

9.4 Backlink Monitor ms Track Web Page 

.......... 273 

....... 274 

f'iri1 Backlink 

. ..................... .................... .. 306 

VisitorTrack. ..... .................. ... 275 

Google Search Console 

Neilpatel . .. 307 

........... 308 Zoom info.com 

IP2Iocation.com ... ...... .. .............. .................... . 

..... 276 Monitorbacklinks 

. ............... 277 10. Social Media Tools 

7. Affiliate Marketing LLa: Performance Advertising (suOvnumsL8vucivnurf0TanvEi10LHUv8"uJ ......... 312 

(LSvEJvou1EJlti1C1bcbEJwa0wusOC1sJ ........... ..... 278 10.l Social Media Channels Management ............................ 312 

Cake ....... . 

iDevAffiliate .. 

Post Affi I iate Pro ... 

8. Content Marketing Tools 

(LLlaEJU Contents sssucnlHUlaulv) 

Outgrow.co 

Surveymonkey 

Typeform ...... . 

yotpo.com ............................. . 

Bannersnack 

Sprout Social 

.. .. 280 Hootsuite ..... . 

. ...... 312 

..314 

. .... 281 10.2 Hashtag Campaign Management .................................... 314 

Socialmediawall.io ......... . ........ . ......................... .. 315 

.282 

..... 283 

10.3 Social Media Listening ...................... .... ... ... ............................ 316 

Mandala 

....... 285 Zanroo 

..... 287 11 . Conversation Marketing Technology 

.... 287 (ClvUc!UvvcjflF17LLnUU4llEJ). 

.................... 290 

Ill 

Dialogflow ES and Dialogflow CX ..... 

Deeple.AI . 

Botnoi 

........ 317 

.... ..... 319 

. ... 321 

.. ....... 322 

. ........... 325' 

............ 327 



12. Customer Relation Platform (CRM) Chapter 06 -----------
ua: Marketing Automation...... . .............. . 328 MarTech 360 F-rameworks & 
HubSpot Sales Hub ... . . .............. 332 Decision Making Checklist 

... 334 Salesforce CRM ... 

Sendinblue . ........ ..... ..... 335 Lac>nmA1ulaul11LHu1:numsoa1oc.'iJEJ
ActiveCampaign ..................... ...... .. 

Wisible.io ... . 

R-CRM ....... . 

Drip ............. . 

13. Customer Data Platform (CDP) 

Segment.. ...... 

Treasure Data 

Tealium 

SessionM ...... 

Customerlabs ...... 

Insider ... 

GROWTH.ai 

Connect X .. 

14. Marketing Cloud Suites 

Adobe ... 

Google Marketing Platform .. 

Salesforce ...... 

PAM .... 

. ...... 338 

..... 339 

..... 341 

...... 343 

............... 354 

.... .... 356 

..... 359 

................. . ....... 362 

.... 363 

... 364 

.. ......... 366 

. ........... 370 

. ...... 375 

.............. 376 

.. .......... ...... 378 

.. ....... 381 

. .... .... 386 

Chapter OS --------

n1sLUEJU�OLFl�chJUc>u1sLnFl 
{MarTech Stacks) c>c>nu1LlJL.JLLHUn1w 

MarTech Stacks ........................................................ 390 
MarTech Stack Use Cases ... ......................................... . .. 391 

Use Cases 1: Acrolinx.... . .. .......... 391 

Use Cases 2: Treasure Data.... .. ................ 395 

Use Cases 3: The Daily Telegraph.... .. ................ 398 

Use Cases 4 WesTrac.... . ..... ..400 

Use Cases 5 : Land o·Lakes ... ... . ... ........................ .403 

Use Cases 6. NBC Sports.. . . . . ... 406 

Use Cases 7: PhRMA Org. . ... .. ................ .408 

IV 

MarTech 360 Framework Cycle ................... .412 
msW MarTech 360 Frameworks 

mu Marketing Stage ... . ..... ..413 

Decision Making Checklist msdClaulv 

j7c):Tsa1Rru�9ClflULSl............... . .... 414 

mst.Js:qnolu MarTech 360 Frameworks 
ua: Decision Making Checklist ..................... 417 
Examples Use Case 1. . ...... ..417 

Examples Use Case 2 .... 

Examples Use Case 3 ... 

. .................... 424 

. . ................................ .. 426 


	20210607134447807_0001
	20210607134509614_0001
	20210607134532986_0001
	20210607134551793_0001
	20210607134604767_0001
	20210607134622183_0001

