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Abstract

This research aims to develop a prototype museum website for archiving and
viewing cultural artifacts in 3D and to gather the masterpiece of 3D cultural artifacts from
the museums into the Website. This research works with the two museums are Chiang
Mat National and Chai-Si-la-Bud-ta-Pi-Luck museum in Chiang Mai. '.I'he research tools

used consist of the prototype website and performance evaluation.

The results showed that 1) the data models and metadata elements are suitable
for the museum website that can explain the meaning of data collection, ready to
exchange information with other museums espeﬁ:ially in 3D format. 2) The results of the
performance evaluation of the target group consist of the curators, the media producer
(photographers, 2D, 3D modeler), and the general public (students, scholars), which is
derived by selecting a specific analysis of the scores obtained. Assessment to determine
the average(¥) the standard deviation (SD) evatuation found that the overall
performance favorably to the average 4.40, show the system developed in response to
the use of all three target groups as well on the general effectiveness, the search, the
presentation of data on the screen and the data management. When considering the
significance of these items are very satisfactorily to the average of 4.75 is a detailed of
3D images is presented. The data presented demonstrate that 3D cultural artifacts on
the web browser to get attention are important and effective to prepare and publish

information collections with museums in the digital age as well.



