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ABSTRACT

The research aimed to study the social construction of reality under the ideology of
capitalism in Thai dramas. The objectives were as follow; 1) to analyze the social construction of
reality on the ideology of capitalism based on the content of Thai dramas, and 2) to demonstrate
the perception and effects of the ideology of capitalism on audience’s behaviors.

This qualitative research consisted of 3 parts of methodology. The first part was the study
of “message” manifest in the content of the selected Thai dramas popular on Thai free T.V.
channels including “Dok-Som-See-Thong” (channel 3), “Ta-Lard-A-Rom” (channel 5), and
“Kha-Khong-Khon” (channel 7). Textual analysis was implemented in this study. The second part
was the study of “senders” or the drama script writers by in-depth interviewing. The third part
was the study of “receivers” divided into 2 procedures including the study on professionals or
specialists in various fields by focused group interviewing and the survey on the attitudes from
general audience in various occupations by using the questionnaire.

The results of the study revealed that, from the study of “message,” there were 4 concepts
of the ideology of capitalism on Thai dramas including social class ideology, moneyism,
materialism, and consumerism. The concepts of moneyism and social class ideology were the
crucial factors for the pervasiveness of capitalism.

According to the study of “senders” it was clear that the drama script writers were not the
person adding the concepts of the ideology of capitalism on drama scripts. It was, in fact, because
the concepts of the ideology of capitalism had been already composed in the novels. The script

writers thought that the drama was regarded as the mirror reflecting the real world of capitalist



society (social reality) and the presence of the ideology of capitalism on drama had no negative
effects on the audience.

From the study of “receivers” it was found that the audience agreed that there was the
ideology of capitalism in Thai dramas in high range. It affected the audience’s behaviors in both
positive and negative ways. In the positive ways, it resulted in being an inspiration, being a good
model for life, being wise in capitalist world. In the negative ways, it resulted in the imitation of
star’s fashion, being extravagant in terms of using money, and material and consumer addiction.
Additionally, the audience thought that the ideology of capitalism in dramas caused a number of
Thai children to imitate behavior from the characters and this might lead to the negative habit

cultivation.



